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MUTUALLY BENEFICIAL MARKETING
TAKES FLIGHT

How companies, brands and consumers are elevating soc
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purpose to build trust, good business and shared interests

New findings from the Yed (2009) Edelmagoodpurposestudy



MOMENTUM GROWINEROM ALL CORNERS
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GLOBAL CALL FOR PUBLIC SERVICE AND SOCIAL PURPOSE

United States Government i www.whitehouse.gov
© 2009 Danone S.A.i http://www.danone.com

© 2009 National Conference for Volunteering and Service i http://www.youtube.com/watch?v=USaa5ZqAG6E
© Style Rookie 2008-2009 i http://tavi-thenewgirlintown.blogspot.com
China.com i http://www.china.com
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http://tavi-thenewgirlintown.blogspot.com/

GLOBAL CALL FOR PUBLIC SERVICE

XJVe can no longer afford
ndifference to the suffering
outside our borders, nor can
we consume the world's
resources without regard to

effect. For the world has

OFFICE OF PUBLIC ENGAGEMENT CREATED changy@) and we must chang

Our commitment to openness means more than simg g AU AU X
Informing the American people about how decisions
are made. It means recognizing that government doe
not have all the answers, and that public officials nee U.S. President Barack Oba
to draw on what citizens know.

President Obama, 1/21/0¢

nment i www.whitehouse.gov
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the economic and social environment. To create val
for shareholders but also to create value and wealth§

for customers, employees and regions where the
companies operate because our company is an
.q economic and social projeRt
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620 million tons of standard coal in the fiyear

period (20052010), equivalent to cutting 1.5 billion

i2yySa 2F OFNb2y RAZEARS

GAIA2NRdzat & RSOYUSt 2L NBYSgl
Chinese President Hu Jintao

http://www.dodmedia.osd.mil/DVIC_View/Still_Details.cfm?SDAN=DFSD0407946&JPGPath=/Assets/2004/Air_Force/DF-SD-04
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